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Program Curriculum for Graduate Institute of Creativity and Technology-

Communication Program, FGU
(Applicable to freshmen admitted in the 113th academic year)
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Institute requirements for graduation: 36 Credits (Including Thesis )
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Major Required Courses: 9 Credits
(C)B#EB 2084 (7222 3REBT 56584)
Major Elective Courses: 21 Credits
(2) %= 654
Thesis: 6 Credits
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Cormsz Course.Name n Course Name in English (Requ}red ¥ | &%) F9 Remarks
Code Chinese /Elective) |Credits|Grades|Semester
& 1 AR
Major Required Courses
CT-TO1 |7 > Research Methods & i3 3 - -
CTTO? ﬁt'l & & $ 3 & £ 77 |Topics on Creative ?nd o 3 B B
R Technology Industries
CT-CO1 |@igmmb Communication Theories N 3 - =
oy A
Major Elective Courses
WSS E
CT.C02 |4 % Wipagag | e of Contemporary g9 | 3 | - | 2
CT-C03 |REAF % Audience Analysis E i3 3 - T
CT-CO5 |Fi*# 7% Qualitative Research iE 03 3 - 4
CT-C06 |4 % % % 7 & 42 |Media Literacy E g 3 - +
CT-C07 |p 7 & F7i2 Content Analysis E g 3 - +
CT-CO8 | 444 Communic.ation E0 3 B -
Technologies
CT-C09 %3}% i-fp* £ SPSS  [Statistical Methf)ds and SPSS E i 3 _ B
FRA AT for Data Analysis
CTCIl |4t i 3 Media and Consuming F 0 3 _ -
Culture
CT-C12 |#h= B it Research Paper Writing E 3 - +
CT-C13 |% 3Rk Literature Discussion E g 3 - -
LEF- S 2 Ll &
CT-C15 |B#TiA % ;‘;fi‘i‘flﬁgz:t'f;‘s“’“ & g | 3 | - | 2
CT.C16 |R2A%%% Topics of Advertising Z 3 _ -
Industry
CTCl7 |22 MAA %L Topics of Public Relations E 3 _ -

~|Indusity




Integrated Marketing

CT-C2l |Fe 74 B4 Communication £
CLTI1 A€ B2 % ¥ 4 social practice and 50

professional participation




